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TUESDAY, MAY 5 | 8:30AM — 10:00AM

Lessons from a Mouse
Delivering World-Class
Customer Service

Longtime Disney Executive and Global
Expert on Customer Service

Based on his 20-years with the Walt Disney World Company
along with many years of consulting with organizations around the world, Dennis Snow
will provide a “how-to” program for creating a service-driven culture. This program will
provide you with strategic tools that can be used to raise the bar of service throughout your
organization, resulting in “walk-through-fire” customer loyalty.

Book signing and giveaway (first 100 people) in the Expo Hall following Keynote.

WEDNESDAY, MAY 6 | 8:30AM — 10:00AM

The Art of Vision

Graffiti Artist, #1 Best-Selling Author
and Entrepreneur

Erik’s on-stage painting seamlessly becomes a visual metaphor
to the core of his message: encouraging organizations toward
profitability through innovations and superior levels of
L1 performance. In this inspiring presentation, Erik Wahl will show
you how to create emotional connections to drive future discretionary effort, and create a
culture of commitment that will drive your organization to success.
Book signing and giveaway (first 100 people) in the Expo Hall following Keynote.

TUESDAY & WEDNESDAY , MAY 5 & 6

These open-to-all sessions provide first-class education on
industry solutions

American Express ( {y u r}
descriptions at ICN

HICMichat Live:
Meet the ICMI Experts

5:00PM~7-00PM | Expo Hall Bash
TUESDAY, MAY 5

welcome & keynote with
Dennis Snoy

5:00PM — 5:30PM

8:15AM~10:00AM
10.00AM ~2:00PM | Expo Hall Open
10:15AM~10:40AM Solutions Spotlight, inContact
11:00AM - 11:25AM Solutions Spotlight, Genesys

HICMichat Live:
Contact Center Technology

Solutions Spotlight, TBD.

11:45AM - 12:15PM

12:30PM - 12:55PM

12:30PM - 130PM  Lunch in the Expo Hall

1.00PM — 1:45PM

Laspw-Laopw | SOKOnSSpotght, HP WFO
WEDNESDAY, MAY 6
8:15AM~10:00AM  Welcome & Keynote with Erik Wah!
10.00AM ~12:30PM | Expo Hall Open

#CMichat Live:
Industry Thought Leaders

10:45AM ~ 11:10AM Solutions Spotlight, TED

10:10AM-10:40AM

11:25AM~11:50AM Solutions Spotlight, LiveOps

e tours
View the full schedule at ICMI.COM/EXPOSCHEDULE

D‘ Download the Mobile App!

1CMI.COM/APP

With over $4,000 in prizes up for grabs, you'll want to get your
Passport-to-Prizes Game Card stamped by participating vendors and
return the completed card to the ICMI booth for your chance to win!

TUESDAY & WEDNESDAY, MAY 5 & 6

Receive a customized professional “roadmap” for your team that
identifies recommended next steps for their development. Visit the
ICMI booth for more information.

isit ICMI.COM/CCEXPOEXHIBITORS for an up-to-date list
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WALT DISNEY WORLD® RESORT, FL

CONFERENCE:

MAY 4 -7

EXPO HALL: MAY 5 - 6

of th

Details Insld

e YEAF

'YOUR FREE EXPO HALL PASS |

{your}

MONDAY, MAY 4 | 5:00PM — 7:00PM

Sip your favorite beverage and snack on light hors d’'oeuvres
while enjoying conversation with peers and browsing the
latest contact center solutions from top industry providers.
It all takes place in the Expo Hall. Sponsored by Salesforce

MONDAY, MAY 4: 5:00PM — 7:00PM
TUESDAY, MAY 5: 10:00AM —2:00PM
WEDNESDAY, MAY 6: 10:00AM — 12:30PM

pe

Includes everything you see here — keynotes, expo hall
access, and expo hall networking bash.

Upgrade to a 2-day, 3-day or 4-day conference pass and
experience even more! Register with promo code

and SAVE $250.

View the full schedule at ICMI.COM/EXPOSCHEDULE to
decide what pass is right for you.

2-day Pass (Tues & Wed) — $1,745

3-day Pass (Mon-Wed) — $2,045

4-day Pass (Mon-Thurs) — $2,345

Register before March 20 for an additional $200 off with
Early Bird pricing.

*Expo Hall pass is complimentary for approved end users only
and must be pre-approved by Event Manager.
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MAY 4 —-7,2015 « WALT DISNEY WORLD® RESORT, FL

REGISTER NOW ICMI.COM/CCEXPO

icmr

contact center
expo & conference

The Largest Industry Event of the Year

Keynote Presentations by

MEETING
YOUR GREAT
EXPECTATIONS!

Dennis Snow, Eric Wahl,
Customer Service Expert Graffiti Artist and Author,
and Author,

The Art of Leadership
Lessons From the Mouse

s GET A FREE DAY! $300 SAVINGS

Ofer Register with promo code FREEDAY . Offer expires February 20.

DIAMOND SPONSORS PLATINUM SPONSORS GLOBALVISION GOLD SPONSORS.
FORE@
Q‘/ VOIANCE < Genesys @
% inContact Uiveops

INTERACTIVE INTELLIGENCE

New! small Contact Center Management
This track addresses th spcificchallenges of smal
contact centers (from 2 to 50 agents), providing the
‘ool strateges and s you need t optimizeyour

New! Talent Acquisition and Management
5 Contact Centers strve o stractand et top
alent. the eatonship with Human Sesaurces s
becoming ncreasingyctca and necessry This
rackofers guidance, cse studies and insigh or
Human Resource and Contact Cnter professionsls

New! encore Favorites
With such  wide varey ofhot opicsa he
coference. it o iwayseas o choose which
sessontoattend overancther This trock brigs
Jouthe most poular sessonsforan“encore”
Performance 50 you can be surenot o i thermt

People Management
Ideas and esources totaclethetouch ssues o
hiring, mentoring, coaching and motiating; pus
strategies for upenvisor success.

Operations Management
Actionabl deas around critica operatios topcs,
such metic technology, multchannel, outsourcing
andworkforce optimization.

Strategy and Leadership
Inspiration andbest practices romfrontrunrers in
the ndusryto helpyou leac your team o sucess

Technology Management
Howto select and use contact cener technology
10 getthe job done;plus ow to cordinate
implementation across the organization

Case Studies

=

Deloitte

Deloitte

®

Deloitte
MSKESSON
[+ S—

Raythesn

®

mrg

=1

JetBlue
Airways

PRE-9: Road to Talent Success:
The Partnership Between HR & Contact Centers

SESSION 102: The Next 90 days:
10 things to Do When You Inherit  Contact Center

SESSION 103: Customer Efort vs,
Customer Delight, Find the Ultimate Balance!

SESSION 106: How Your Small

Contact Center Can Produce Big Results

SESSION 203: Managing
Contact enter Change with the Change Agents

SESSION 204: We Moved. to the CLOUD.

SESSION 304: ridging the Divide Between
IT Support and Operations

SESSION 306: Driving Process

Improvements to Increase Overall Effctiveness.

SESSION 401: Gamifcation:
The Key to Employee Engagement

SESSION 404: Real-Time Customer Experience
Management: On the Rise and Paving the Way

SESSION 406: Managing Remote

Workers in a Small Contact Center Environment

SESSION 501: Creating a Positve Culture — and
Engaged Employees — With a Remote Workforce

SESSION 504: Mayday, Mayday:
How Time Warner Cable uses Live Video Assistance
to Help Mobile Customers

SESSION 505: The Impact of Multitasking
Ability On Bottom line Resuits

adamcurry.net
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ORLANDO, FLORIDA | MAY 4~ 7, 2015 | #CCExpol5
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ICMI:
YouTube channel branding
This design is also responsive

so that it will adapt to multiple
delivery devices
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ICMI:

Infographic Measure the Moments
ICMI's Guide to Maximizing Metrics
in the Modern Contact Center

The company uses a unique

=
H 2 [ lti-ch | WHAT should you monitor? .
pinterest page to host these types L,' ﬁ L e .’
of graphics after they had been i HERES HEEEE a
featu red on the company and of contact centers support HOW wiill it drive success? .

2 or more channels
sponsoring client websites.

°'Mance and qctjyi
" contact conge, ’S‘pr’on, s
~  Its time for our metrics to do the same.

of organization have

W 15 oo

98 % 1 5 zero visibility
hat real-time into basic

portant customer
information!

DO
76" 42 4 B4
data collected to
understand the root

cause of repeat
contacts!

Use collected
data for coaching
or training

Use collected data
for improving
efficiency

* ok kA k

84%

Agree that the customer experience must Were cited as most effective metric for both
be measured by more than 1 metric. managing their businesses as well as comparing

- themselves to their competition.
Contact Quality

First Contact Resolution But only -

a CSAT survey in place.

“Data PrOVides “What would happen if contact centers

Y fa £ could ID a customer having an issue in
Deep Inslghts realtime and make a proactive outreach?”
“It would greatly improve
both the one-time customer
experience and the full
customer journey”
“It would greatly improve o
just the one-time 2 4 %
’c customer experience’
mi «
.Il \‘ \ "‘ 1 5% “It would greatly improve just
S — the full customer journey”
liveops Resources  Events Training  Consulting
icmi.com | 800.672.6177
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ICMI:

Reposive redesign for the ICMI
Content Center Symposium _ #= contact center, " *

. mposium
website &
%

R
P e

This is a transitional design

to make this event website
responsive in nature. It will be
a model for making the top-
level ICMl.com website fully

TREACTIVE SRS TR TOR LND CLASSRUMM TREIGING PO CONRACT CENTIE nmum

responswe to bet’ter keep ‘the Slte ALAFUIEMSS. A8 |NTISLATE (3] CPMTER TRAINSSG
highly ranked with search engine Civoeie frbes st easisses oniaks
algorithms. o SRR s v o

== eontact czrltcr

ERCATER

VIEW COURSES @

TR T IR T D 8 A SO
ERASND FOR CDSTAST CRATDR MERDOR Rl
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USA Fencing:

Appeal advertisement

FOR A

MEMORABLE
YEAR OF
FENCING

USA Fencing aims to build
on our past success by:

Offering trial lessons and fencing
opportunities to more than 15,000
new athletes.

Growing our coach and referee
education programs.

Providing our 2016 Olympic
hopefuls with cutting edge
sports science, nutrition,

psychology and technology
resources needed to reach
the top of the podium in Rio.

Developing new
competition opportunities
for veteran and wheelchair
fencers.

WE NEED
YOUR HELP!

In order to make fencing in
America — at all levels — the best
it can be, we need your support!

Please visit www.usfencing.org
to make a donation today that will allow
the fencers of tomorrow to make their
dreams come true!

e
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USA Fencing:

Appeal collateral
Appeal mailer
(Mockup of folded cover)
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USA Fencing:

Appeal collateral
'(A;‘Epeal mailer

ockup of f
cover) olded folded back

/e

i

“Northwest Arkansas
Fencing Foundation
(NWAFT). a USA Fencing

hree years. is

Club for t
Cqmmitted to offering

to un
risk youth ir
higher educ

scholarships: nutrition
education and obesity
revention. through the

sport of fencing.

40
80907

» usfencing.ord
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USA Fencing:
Changea/ 1/ /ife

)

Appeal collateral

Appeal mailer
(Unfolded, interior view)
(¢4

Participating in fencing as an athlete

coach, referee or volunteer has
excitin

brought neco  ar
experiences to all of our members

— both on and off the strip. Please
consider making a year —end
contribution to USA

®[  Fencing. Your tax-deductible gift will

I help us reach new fencers in 2014
and prepare our Olympic medal

=
x
w| hopefuls for success in Rio.
L .
make lastin
£H eha’5/7//959 ’ ’

or complete the enclosed donation
card. /762/7( you for your

2
x
x
g 4

ongoing support.

b
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U.S. Figure Skating:

Parents’ Guide publication

responsibilit}{

Some things for parents to think about as
they approach sports

. Balance: Make sure there is balance in Your
dnters life, Feww skaters make skaring thelr
\ife career. IF skating as a career is their path,
they will nough focus on it: A5 pRIeR, W are
o to scc that they arc healthy and well_rounded. Don't focus
& much on your childs skating thatyet forget they have to function in @
el world” when they grow up: Learning how to live in the world and
mportant.

ith your skater and their coach 10
him or her to be realistic

ger along in soclety is Just 2 i
+ Help to sec goals: Paricipare ¥
et his/her goals in skating: HelP
bout those goals, but lso to make ther challenging
emough to make the sport fulfiling: Make sure the goals
ate your skater’ goals, notyours: Hlp your child se¢
e o achicve these goals their conch vl
work with them setting targets, Ploting
progress, etc-
+ Learn abou the sport: Notall parents
will understand the elements of
dkating, but it is imporant t0 Your
“ater that you be involved in some v2y
because this is important to them: The best way
« skating is to join the local club
pate in club events

to learn abou
with your skater and particij
both as a participant and a volunteer.
ay your bills on ime, g€t L1 —
skater to the rink on time- When you can't be there,
make sure to tell the coach in advance. Listen to your coach's advice and
instructions, and help to ensur¢ that your skater follows those instructions
when practicing or doing off-ice activities- Let the coach be the coach and
have the freedom to design @ program €0 achieve the goals set by the skater
and coach — don't try © second-guess the approach. If you have an issue
with the coach, bring it t© their attention privately, never in front of your
ater and never discuss problems with other parents in the lobby:

5

P

+ Support your coach: P

04
/19/2014 Porfolio Highlights

'
a babysitter.

sometime:
watch in practice feel

up to watch. 1f compet
time you watch yo!

them more than helping

during the goo

+ Bea good sport: Our ch

example; remember that every
they all deserve to be treated fairly

child, and that
and with respect. Be willing
skaters graciously.
in a competition,

ater to win graciously 2

Figure skating judging do

o those of us yho arer' jud
%

oficials o get angry about &

ater, 1Fyou don't understand th

your coach in private or ask
{0 explain them to you-

Support your club:
run by volunteers,

they can get. Be villing 0 W
serve on the board of directo
s like ice monitor, music monit

to do “jobs

out with ice shows or competitions:
he governing of the sport the

Figute Skating and ¢
rulebool is online and its
your child and their sport.

Watch: Don't use the rink as

skater practice, and in les:
s. They need to know you're
interested. Often skaters whose parents never

“pressured” when their

When someonc elsc s skating
don't walk back and forch in the

bleachers, don't be noisy or disruptive: Teach your

<o always make sense

Help with club activities: Clubs aze
and they alvays need all the help

Qur job as
parents

is to raise our children to become
well-rounded, productive and
respectful members of society-
This job does not change when
children become athletes.
Whether they are competifive of
recreational skaters, individual or
+eam skaters, our final goal is for
them to be good people as well

Stay and watch your as good athletes.

sons, at least

very self-conscious oF
parents finally do show
ition events are the only

ur skater, you may be hurting

them. Be there for them

A days and the bad days.

{ldren learn by our
skater is someone’s

1o recognize other

ll as lose graciously:

. dorit question the
\ts in front of your
¢ results speak to
if hey can get an oficial

ges:
esul

ork on committees of

s if needed. Bewilling
or, etc. Help
Learn about U.S-

full of rules important t©

Each
annoy,
ncem,
0] ene
f the even; ; should  congai

nformation,

equirem,
NS, practice jee nflevejs and
formation,
are i
or  qualifyj fairly *surice T.hcse
: (especially

ing
comj s
s 'Petitions) g,

our form j,
orm in carly, [f e,
X,

e,

choosing the levels ang

h to invie within

Preparag

tion fo,

1P t0 the skage, " the compeiion ;

€t a timeljp, T and coach, The. s really
ke € 0 “peak” or ch ey need to
o sure the skaing  right time,

oach of the ;
1 e ideal trajp;
e compecition mopyp. . P8 for

Ig event, s in advance of th
3
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SKATING Magazine various editorial spreads:

These spreads are also a demonstration of a full
redesign of the SKATING magazine publication
in 2004.

Yﬂ'i‘lliﬂ‘ll o
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SKATING Magazine various editorial spreads:
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USA Triathlon:

2012 OlympicTeam Media Guide
Cover and template

KEMPER
USA

BURACE:

iad
e YOO OtympY
h Lqust 12, 201

games of

July 27~ e

Sara
| Huerta I
en | Manue
Kemper | Gwen Jorgens
Hunter
pennett I
L-R: Laurad
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Laura

Highlights:  Member
of the USA Triathlon
National Team e Placed

first at the June 2 Dallas ITU Pan American Cup ®
Winner of the May 20 Kansas City Triathlon, a 5i50
event e Qualified for her second consecutive U.S.
Olympic Team with a third-place finish at the ITU
World Triathlon San Diego on May 11 e Finished
on the podium for the first time in a WTS event in
San Diego after riding among a pack of eight lead-
ers throughout the bike and following with a strong
run to claim her spot on the London start line
Opened her season with a seventh-place showing
at the Mooloolaba ITU World Cup on March 24.

Elite Triathlon Career: Won her third career
and second straight USA Triathlon Elite National
Championship title in 2011 e Finished eighth in
the 2011 ITU World Championship Series to rank
as the No. 2 American * Earned a season-best
fifth-place showing at the 2011 WCS Grand Fi-
nal in Beijing ® Finished fifth at the 2011 Hy-Vee
Triathlon Elite Cup ® Placed sixth in KitzbUhel for
a seventh consecutive top-10 finish on the WCS
circuit ® Placed eighth in Madrid ® Finished sixth at
the opener of the 2011 ITU World Championship
Series in Sydney ® Named the 2010 USA Triathlon
Olympic/ITU Athlete of the Year e Captured her
second career USA Triathlon elite national title in
2010 in Tuscaloosa, Ala. ® Finished the 2010 ITU
World Championship Series as the No. 1-ranked
American and 10th overall  Placed eighth at
the 2010 Grand Final in Budapest for her fourth
straight top-10 finish ¢ Also topped the 2010
ITU Best Swimmer Rankings ® Recorded top-10

Hometown:
Resides:
College:

Height:

Birthdate:
Birthplace:

First Year El

finishes in the ITU World Championship Series
stops in Kitzblhel (eighth), Hamburg (seventh)
and London (fifth) ® Finished sixth and was the
top American finisher at the 2010 Hy-Vee Triath-
lon ¢ Placed 14th at the 2010 ITU World Cham-
pionship Series opener in Sydney e Placed
third at the Los Angeles Triathlon and the Toyota
U.S. Open Triathlon in Rockwall, Texas, in 2010
* Ranked No. 43 overall (No. 4 American) in the
2009 ITU World Championship Series rankings
* Top WCS finish in 2009 was 12th in Wash-
ington, D.C. * Narrowly missed a medal with a
fourth-place finish at the 2008 Beijing Olympic
Games  Also took fourth at the 2008 Moolo-
olaba and Hy-Vee ITU World Cup events and
the USA Triathlon Elite National Championship
in Portland, Ore.  Finished 2008 at No. 28 in
the final ITU World Cup rankings and was the
No. 3 American * Qualified for 2008 Olympic
Team with third place overall finish at 2007 ITU
Beijing World Cup * Won prestigious title at
Hy-Vee Triathlon ITU Des Moines World Cup in
2007 * Recorded four podium finishes at ITU
World Cup events in 2006 e Placed third at the
2005 ITU World Championships in Gamagori,
Japan ¢ Attended the 2004 Olympic Games
as the team alternate e Finished third at the
2004 world championships, which was a U.S.
Olympic qualifying race, but didn’t get the slot
because U.S. teammate Sheila Taormina won
the world championship ¢ Qualified for the
2004 world championship team as the second-
ranked U.S. female triathlete ® Was the top U.S.
finisher, second overall, at the 2003 triathlon
world championship ® Won her first U.S. elite
national title at the Treasure Island Triathlon in

Qualified for the 2012 Olympic

Games: By placing third at the O(}fa)o
ITU World Triathlon San Diego

on May 11, 2012.

CAREER HIGHLIGHTS
o Two-time U.S. Olympic Team Qualifier
(2012, 2008)

 Three-time USA Triathlon Elite National
Champion (2011, 2010, 2003)

o Four-time USA Triathlon Olympic/ITU
Athlete of the Year (2010, 2006, 2007,
2008)

e Four-time medalist at the ITU World

Championships (2007, 2005, 2004,
2003)
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USA Swimming:

OLYMPIC TRIALS
SWIMMING

OMAHA NEBRASKA - JUNE 25-JULY 2 2012

2012 U.S. OlympicTrials
event poster

TICKETS
ONLINE AT

USASWIMMING.ORG/TRIALS

ENTURYLINK CENTER
OMAHA

04/19/2014 Porfolio Highlights
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Sports Business Journal sequential ad
campaign — U.S. Junior Olympic Skills
program.

This was a progressive ad campaign run
in a single issue of the Sports Business
Journal. Each third-page ad ran on
consecutive pages until the the final two- Spie,
thirds ad with call-to-action — the payoff e Y taygy,
the build-up ads from the previous pages. _ > bt b, "I""""”-*-".&'mn'h b
SR et Lvl-'l.;:,;' fq'.',-;b £,

a"FJ'J'I-; o
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Parley — A Student Academic Journal.

This was a primarily student-led design project
for a writing journal compiled by the PPCC
English department. | played the role of art
director & instructor along the way.
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Fountain Valley School:

Riding magazine ad

A departure design from their
typical mountains-and-scenery
layouts. Designed to stand

out among niche publication
advertising whom often follow a
more traditional graphic look-and-
feel.

04/19/2014 Porfolio Highlights
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Fountain Valley School:

Campus wayfinding

s e

@B Community Facilities
@l Residence Halls
@B Faculty Residences

Boies Penrose/
Gannett

Frautschi
E Campus Center

Perry Chapel i

f

Welcome Center

L 4

Admin Building

Memorial Dillon Pond Additional Faculty
Residences

To Back Gate :

Old 82 Field
Ettinger Western Arena

Fsilver Barn

Maintenance
R, | I -
Hanna Family Indoor
Riding Arena

Health Center
Covered Arena -

Pole Barns

///
A Straw Bale House

Performing Athletic Fields
Arts Center | restrooms/concessions
Tennis Complex |
|

Ny b
I_\:,QQ'_\

FOUNTAIN VALLEY SCHOOL
— OF COLORADO —

CAMPUS MAP
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Fountain Valley School:

Summit Scholarship promotional
materials:
CD-ROM and CD sleeve

Fountain Valley School of Colorado
6155 Fountain Valley School Road
Colorado Springs, Colorado 80911
www.fvstedu
FOUNTAIN VALLEY SCHOOL Phone: 719.390.7035
— OF COLORADO —

6155 Fountain Valley School Rd.

O 80
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Fountain Valley School:
Summit Scholarship

promotional materials:
Bi-fold brochure

04/19/2014 Porfolio Highlights
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Fountain Valley School:

Summit Scholarship promotional materials:

Bi-fold brochure

Discover Your OWN Genius

[ FOUNTAIN VALLEY. SCHOOL I
= OF [COLORADO =

Summit'Scholarship

04/19/2014 Porfolio Highlights

We Searched. We Found You.

Fountain Valley School’s admission team travels
the globe seeking extraordinary students who will
thrive here at one of the nation’s finest college
preparatory boarding and day schools. Since
1930, students have discovered their own genius
through our challenging curriculum of academics,
arts and athletics.

Because you are an academically talented student,
we invite you to apply for the prestigious Summit
Scholarship, a renewable merit scholarship that
can be worth up to half annudl tuition and can
be combined with additional need-based financial
aid. Last year, FVS awarded tuition assistance to
36 percent of the student body.

For a small school of just 250 students, FVS has
an extraordinarily broad program: AP and honors
courses in every discipline; experiential programs
unique to the school such as the Western Immer-
sion Program; a renowned arts program; and 29
competitive team sports including hockey and a
national championship equestrian program.

The accomplished faculty understands, respects and nurtures young
minds. With a student/teacher ratio of 6:1 and an average class size
of 12, they have the opportunity to challenge students to reach beyond
their potential.

The School’s spectacular sefting plays an important role. The generous
landscape of open prairie, snow-capped mountains and expansive
blue sky is a continual source of inspiration. Historical adobe archi-
tecture is surrounded by 1,100 acres, making the campus a serene
haven to learn, pursue passions, make lifelong friends, work hard and

play hard.

We found  you. Now s your turn' to discover Fountain Valley
School. Start by viewing the enclosed DVD and then head to
fvs.edu/SummitScholarship for more.

Summit Scholarship Selection Criteria

Applicants should demonstrate outstanding aca-
demic achievement by earning a strong grade
point average throughout a challenging middle
school curriculum and posting standardized fest
scores commensurate with their ability. They will
often rank within the top 10 percent of their class,
maintain a cumulative grade point average at or
above 3.5, and score in the top 15 percent of

independent school norms on the SSAT.

By presenting an outstanding record of participa-
tion in activities such as school or club athletics,
fine and performing arts, student government,
civic activities or community service, applicants
have the opportunity to display their potential fo be
outstanding campus leaders. Students must demon-
strate maturity and a drive for success by stretching

their potential in and outside the classroom.

Recommendations from ‘teachers, school administrators
and community leaders should reflect an applicant’s strong
characfer. Personal interviews conducted during the admis-
sion:process: will also give the applicant’an opportunity to
reflect on his or her potential to live out the ideals reflected
in the Fountain Valley School honor code:

Fountain Valley offers four different levels of Summit
Scholarships:

o Pikes Peak Scholarship: 50 percent of tuition
* Mount Princeton Scholarship: 35 percent of tuition
¢ Cheyenne Mountain Scholarship: 25 percent of tuition

¢ Mount Manitou Scholarship: 15 percent of tuition

~ " e
- ‘:‘iF 1' { p
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Fountain Valley School:

80th Anniversary reunion
collateral:

Postcard with save-the-date
removeable fridge magnet

v Dane pndvéy

A Sleep in the dorms
anceinto-the pight

Stroll the prairie :

in bloom
Check out your old crysh

Sing along at the pj
' piano bar
Gaze at Pikes Peak (heck, climp it)

Bunnies jack rabbit
. S and squirre|
] fieep blge skies and crisp Coloradg aii
olorado is exquisite at the end of May

Save
Date

A little reminder to help make the date stick/

Start making plar years

now for the spect g\t

Fountain Va//ey# r e a r e a S O n

80" Anniversary writing S to Come baCk
Titing history, g aping futyr,

Celebration! Founraiv i'A:nf scgﬂim "

Hear the chapel pej ring 80 times

— OF COLORADO —

years

Reunion

May
28 =30
2010

great reasons to come back

FOUNTAIN VALLEY SCHOOL
—= OF COLORADO —
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Fountain Valley School:

2014 Alumni Reunion event signage

F

REGISTRATION
—

04/19/2014 Porfolio Highlights 14
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Fountain Valley School:

Alumni iOS app design
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Fountain Valley School:

Dominique Dunne Film
Competition logo:

FILM COMPETITION

presented by Fountain Valley School
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USA Climbing:

World Youth Championships email
information and registration flyer

75T

X AMPIO 0
A\
N\
N
N
(N
SN O arional | ea
S
aining Camp
—y
aa orld Yo AaMpIo D

= NS A
<’/ CLIMBING

. i
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Schedule

USA Climbing:

Overview

/} Key Dates é

// August Sth: ‘Arrival Day Victoria Infemational Asport (YY) //‘

7 August 6-12 National Team Training Camp (see sample schedue below) i

. H H USA Cimbing is pleased fo amounce ifs 20BUS. Youth Nationa Team %Y August & Training Carmp Rest Day. %7

or (0] ut am p onsni p S emal Traing Camp, which wiloe held in advance of fhe 2013 Workd Youfh 7 August B Pre-Cormpeition Rest Days * 27
Championships in Victoria, Brifish Combia His August. 254 August 15 ‘World Youth Championshps Opening Ceremony 224

i i i huget 65 Conpetion 2
Info rm atlonal fI er n ou cngong efforts to develop and support the fiest American youth 27 Auust 120 Depature Days 27
cirmbers a5 they compete for podum <p01s at Word Cramponshp —7 )

. Z Z

provde cus afietes wifh infense pepation o o he Champarships zZ

oot sraeof st e ot s o Sample Schecule = e s b s sy s g e s T
program. with the support of ther famibies. this summer. T v
Futcomp st st
o v s
oyl

Wil the detais of the two weeks are on fhe pages fha folow, we 700-800am  WakeUp /Breakfast ... Universiy of Victoria esidence hals

beleve it s mportant thaf 3l ainlefes and parents understand the ratio-
nale behnd the camp format. The United Stafes i rebtively unique i the.
warkd of cimbng. i that ou afhlefes fran on different feams. are sekected

830am Vans Depart Bouders Climbing Gym

900 am - 200 pm  High Performance Tranng Sessions. including

hiough National Championships prior fo Worlds and do not frain or com- i * Parents and families welcome
foparticipate i feam activities

pefeas a feam urit unfl hey amve at fhe event. Unike most ofher national

teams - who tran and compete fogelher - the US. system has.thus a. - Speed Cimbng: fme & sequence work: 5 walranng

- Mock Competifions

o and s that other bl ~Boudams / Fed s / Light Condong
e il 25pm Depart Venue / Refur o Liiversity of Vit
provides it 5 aso infended P part Venue / Refu o Liiversity of Victora
o 4 245-545 Atemating S udh
o the event. Below is a compefifive analysis, conducted by our coaches. pm emafing Sessions incudng
which helps o dustrate normal practices for our competifion - [E"“'f‘c sraeges

- Coaches / Afhlete Debief & Performance Planning
- Relax / Recovery / Quet Tirme

500pm Oiver Uiy of Vicors
200pm sed Creck
USA Canada | Austria| (Germany | Russia | 324t | France 1000pm Lghtsour

R “
Training Camp YES

Mandatory’ camp formats differ by count

Team Lodgin YES

Required at WY New for 2013

USA Climbinq SafeSport
Travel ]Oohcu{

]Qeqistration Form

Please fill out the form below and submit this via email, fax or mail to:
chelsea@usaclimbing.org

NN

7 5614230715 %
i Y
274 USA Climbing %
i “The 2013 Youth 27 4909 Pear East ircle 7
el e 22 Ste. 102 ZZ
) Boulder, CO 80301 )
with the folowing policies and protocols: = =7
Z Z
USA Climbing will: 7 «/’
g First Name |
" oo : LastName
i Street Address
athetes
Please contact USA Ciimbing
female athetes, then we will atiemp 1 arrange State 2ip Code
chaperones of the both genders. . with any questons regarding "
theic hote rooms or in a supervised ocation. Reg- | pout 5 Email
+ Ensuretnat ular montor
Phone Number
ment with a minor athete (unless the coach s the aduts.
parent, guarcian o sbing of the athite). Please check which event your registering for:
* Require that group and individual meetings be- [ Us Team Training Camp (August 5-14) $1,294
. coach, in hotel O World Youth Championship (August 14-19) $885 **
ty
including
vald driver's lcenses, auo iabily insurance “Required if you are on the U, Team and competing at WYC
awenicein  +
i regular checki Team
aws.
imbir ing Pol the athete or
and all tea divers shall have been screened and parents. - e
the screen shallinclude a check of appropriate Cost for individual activities $1,294 $885
hce roords.Aparert et » b
" n Total for both events m
| teatiets Your chil, please contact
I V. with making those arangements. Enclose Check orEnter Crcit Card nformation:
I O visa
I 0 MasterCard
I 00 American Express
Card Number
Expiration Date [
Name o Card
Biling Address
Street Address
State Zip Code

S ———————
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USA Fencing:

8eo0e [~| Please consider a year-end gift to support USA Fencing! — Inbox

Partner e-blast appeal Cal® e e o ] (= L)

View the full HTML e-blast here:
http://gasgiantdesign.com/customers/ To: Adam Curry <adam.curry@adamcurry.net>

. _ Reply-To: no-reply @usafencing.org
usafencmqmsaf aDDeal e-blast v3.html Please consider a year-end gift to support USA Fencing!

Participating in fencing as an athlete, coach,
referee or volunteer has brought new and
exciting experiences to all of our members —
both on and off the strip. Please consider making
a year-end contribution to USA Fencing. Your
tax-deductible gift will help us reach new fencers
in 2014 and prepare our Olympic medal
hopefuls for success in Rio.

DONATE TODAY

"I always want to be

remembered as someone
who was never afraid
to take a risk."
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